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Here are the clues of this person’s favorites:

Fave Music:  Classic Rock
Fave Sports: Has gone to several St. Louis 
                                               Cardinals’ games (not a big sports fan)
Fave Vacation(s):   Scotland 
Fave Movie:  Sound of Music
Fave TV Show:  Grey’s Anatomy
Fave Food: Crab legs  
Fave Season: Spring
Fave Hobby:  Going to garage sales
Family: Husband and a son
Fave Pets:  Irish and Lucy (cats)
Special Skills: Plays the piano

What profession would you be in if you were not work-
ing in the library? Financial counselor. 

What do you want to do or accomplish before you die? 
Travel more

Answer on page 6.

In 2000, David Olney won a 
million dollars on Who Wants to 
Be a Millionaire because he knew 
what country Paddington Bear 
came from.

Peru, of course, where he lived 
with his Aunt Lucy before she 
moved to the Home for Retired 
Bears in Lima.  Paddington 
sailed to England in a lifeboat 
and into the hearts of millions 
of readers worldwide.  Padding-
ton books have been translated 
into thirty languages and sold 
more than 30 million copies.

Many of you will want to wish 
the little guy all the best on his 
50th birthday, October 13.  It 
was on that date in 1958 that 
the first Paddington book was 
published in England.

He was created by Michael 
Bond, a 32-year old cameraman 
with the BBC, who was inspired 
by a last-minute Christmas 

present he bought for his wife. 
He walked into a shop and saw a 
forlorn teddy bear sitting alone 
on a shelf, and bought him. The 
couple named him Paddington 
after the train station they lived 
near in London.

Mozeltof, Paddington, friendli-
est of bears, and thanks to Ann 
Meeks (BI) for bringing this happy 
event to our attention.

A Bear in a Million

For MLS Employee Development Coordinator Stacy 
Schrank and the rest of the Planning Department gang, 

FOCUS is an ongoing, 12-months a year work-a-
palooza-in-progress.  Like brown on a UPS 

truck, it’s always there.
“As soon as one FOCUS 

ends,” Stacy said, “we all 
get together for a debrief-

ing session to discuss what 
worked, what didn’t, and 
why.  The process of finding 
next year’s theme begins 
immediately.”

Settling on a theme is 
important because much 

of what will be planned for 
the following October will be related 

to the theme.  The FOCUS team starts 
looking around for the most popular ele-

ments in the pop culture zeitgeist.  
“We saw that super heroes were popular and had been for a few 

years.  We wanted to emphasize internal customer service and 
realized that each of us can be an MLS hero to everyone else.  That 
concept just lent itself to the suggestion that had been given to 
us by many FOCUS participants that the most meaningful sessions 
would be those designed by MLS staff expressly for MLS staff.”

Another important element for starting the day with a bang is 
the Keynote Speaker.  The team collected the names of speakers 
they’d heard or who had been heard by other employees.  To go 
along with this year’s theme of Heroes, Stacy knew that he wanted 
someone with a light touch and the ability to deliver a talk on a 
broad topic with material that would touch everyone.  That’s when 
he settled on Lynn Hester from Integris.

“Lynn has been to FOCUS before,” Stacy explained, “but it’s been 
several years and she’ll be giving us a new speech, so it will be like 
hearing her for the first time.  We were lucky to get her because 
some speakers are booked years in advance.”

FOCUS 2008 will be on October 13 and you know that by the 
end of that week, Stacy and the team will be thinking about the 
2009 edition.  Everything has to be related to the organization, 
has to meet the needs of the staff, and must be in service of MLS’ 
stated goals and objectives.

Got some ideas?  Give Stacy a call.

What We Do: 
Getting FOCUSed


